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Up for air
We're in two minds as to whether we should call 
the past four months electrifying or downright 
exhausting. Some very large programmes, which 
have been hidden from prying eyes for almost 
ten months, are now 'out in the paddock'; 
the studio is over-run with an assortment of 
freshly completed packaging; and, our recent 
collaboration with Marshall Kusinski interior 
design consultants, has highlighted how clients 
can derive so much more for their dollar when 
like-minded design consultants mesh their ideas.

Awards for works well done are always a 'massive 
pat on the back', not only for the design teams, 
but also for the clients. 3 Drops Wines took out 
the Most Outstanding Packaging Award against 

all contenders, be they big or small, at the Perth 
Royal Show, while Hawaiian Management's 
marketing material and Colonial Brewing's recent 
brand development received two Silver gongs 
each at the Perth Advertising and Design Awards 
- if they're not in this newsletter, check them out 
at our website. 

  
  

http://www.rebdesign.com.au
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O Fé - it say's it all, that's why we proposed 
the name. This signature brand which has been 
'road tested' on a more intelligent food savvy 
demographic, has all the hallmarks of a winner 
in what is to become a very competitive olive 
oil market. The bottle shape was fundamental 
to the elegant look - a tall (but not too tall to fit 
on a shelf) bronze-green 'flask' sourced out of 
Italy. The graphics to the front face are directly 
printed to the glass, while the restrained labels 
in soft paper reinforce the 'less is more' brand 
message. Destined to become a gourmet 
classic, in a good food store near you very soon.

O Fé
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We thought we'd seen the end of retro design, 
and then a bloke by the name of Ross Smith 
pops his head in the door with his Colonial 
Brewing Co. concept. Ten points to the man – he 
had a bold vision, and the thrust of it was the 
development of a strong brand, which revolved 
around Australia's past. It's been a massive job, 
to say the least – ten months of hard yards in all. 
The scope of works included the development 
of eight sub-brands with associated tongue-
in-cheek copywriting, site and bar signage, 
advertising posters, some very exciting collateral 
material and an over-the-top website - check it 
out at www.colonialbrewingco.com.au
Just open, and we've won two Silver Awards for 
the brand already! Cheers for beers!

Colonial Brewing Co

but wait, there's more!

http://www.colonialbrewingco.com.au
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All year round

– Dr Quick –
Born in 1852, Dr John Quick 
was a lawyer and persuasive 
political lobbyist. He coaxed, 
cajoled and bullied those of 
influence, often under the 
influence, into holding the 

watershed referendum which 
lead to Federation in 1901

Spruiker’s
– Challenge –
The Boxing Tent at the 

annual show was always 
crowded, with the Spruiker 

taunting the local lads 
to “have a go”. A glass 

or two of Dutch courage 
saw young fellahs up for a 
fast quid, but few won the 

victor’s sovereign. 

– Pistol Whip –
Many a dandy left the 

racetrack after more than 
a few ales, only to be 

accosted by armed robbers. 
as guns were loud, and 

dangerous to both shooter 
and target, the punter often 
received a dong on the head, 

known as a Pistol Whip.

– 18 Hands –
For some obscure reason, 
equine height is measured 
in ‘hands’. That makes a 

Clydesdale about 18 hands 
or 6 foot at the shoulder 
- a helluva lot taller than 
the average bloke of the 
day, who was about 5’5” 

with his boots off. and more!
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Seasonal

– Back Breaker –
The Bendigo gold strike 
in the 1850s attracted 

prospectors in their droves. 
Others, more canny, set up 
shops to help the miners 

spend their newfound 
wealth. Pubs provided cold 

beer, square meals, soft 
beds - and more.

– Freebooter –
As an English penal colony 
in the 1770s, Australia was 
first populated by endless 

boatloads of Pommy crooks. 
Not being the working type, 
hordes of convicts escaped, 

taking their chances as 
‘Freebooters’ in the bush. 

– Gully Washer –
In Australia, the term ‘Gully 
Washer’ means a ‘flash flood’ 

out of the blue. The term 
Gully Washer also described 

that first, chilled beer a 
bloke throws down after a 
long day’s hard yakka. Both 

wash the dust away.

– Big Blow –
In the early days, transport 

of passengers and provisions 
was difficult, so anything 

that floated passed for a ship. 
Despite high seas, skippers 

fought their way port to port, 
often under the influence, 

against the Big Blow.
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Ever wanted to knock back a whole bottle 
of wine over lunch with a friend and not get 
plastered? Now you can do it. 
The Berry Farm's Eion Lindsay has struggled 
with the development of a low alcohol, slightly 
spritzig wine for ages. Finally, he came good,  
and the result is a stylish little duo called 'Joose'. 
Very much aimed at the fairer (and generally 
more responsible) sex, the labels' whimsical 
illustration draws upon the art and graphics 
of a century ago – the golden geometric 
brilliance of paintings by Gustav Klimt, and 
the alluring 1920's graphic posters by Vogue. 
Sensible taste prevails!  

Joose
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If you're a half decent cook, you'll run out 
and buy one of these. If you're not, buy one 
for someone that is! Margaret River Cabernet 
and Semillon Verjuices will enhance (without 
overpowering) everything from asparagus 
to spare ribs. Great chefs of the world have 
used verjuice (or verjus) for centuries, and the 
romantic notion of its origins is beautifully 
captured in the elegantly illustrated labels. 
Very much a winner and very much a 
complimentary part to an ever growing stable 
of gourmet products from The Berry Farm. 
www.berryfarm.com.au

Margeret River Verjuice
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Recent changes to the Legal Practice Act in 
Western Australia, as to how lawyers can operate 
and promote a company in the marketplace 
have thrown the gates open for Maxim Litigation 
Consultants.

Market Equity recommended that REB Design 
manage the name development, branding and 
interior graphic applications, in conjunction with 
Marshall Kusinski Design Consultants, one of 
Perth's pre-eminent names in corporate interior 
design. Working closely with MKDC was critical 
to the implementation of the programme and, 
as one would expect, the successful marriage of 
ideas. Very distinctive, very contemporary and very 
memorable - as you'd expect from a REB - MKDC 
'partnership'. 
Check out their credentialed website at 
www.mkdc.com.au

Maxim
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Interior graphics

photography by Robert Frith
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The recent release of the Wulura 'Black' range 
of wines builds upon the brand and packaging 
developed for the company's 'First Shiraz' four 
years ago. The client's brief was to design a 
second tier range which would have appeal in 
both Western, and Eastern markets, without 
devaluing the elegant, contemporary simplicity 
for which the parent brand had become 
known. Response to the packaging, particularly 
in China, has justified the investment, and 
encouraged Wulura to consider even broader 
offers to the marketplace. 

Wulura

Press ESCAPE on keyboard to exit


