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If you would like to receive future copies 

of e’ssence, just click on the e’ which will 

open your email, and then press SEND.

Bolt it down, drizzle over and 
have a drink!
Let’s talk about diversity, because that’s what this issue of e’ssence 
is all about - from the creation of literature with retention value for 
use in a capital-raising program, to an arresting package for a truly 
exceptional wine.

In between we’ve developed a strong brand identity and 
promotional literature for a building maintenance company; 
completed a design program for a range of RTDs, which is 
distinctly ‘strine’; and, re-designed the packaging for a premium 
extra olive oil brand.

A lot of innovation. A lot of strategising. A lot of attention to detail.  

Click on an image below and enjoy.

Reb Design 
Suite 4, 61 Hampden Road,  
Nedlands WA 6009 
T (08) 9389 6911  F (08) 9389 7765

www.rebdesign.com.au
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3drops – Extra Virgin 
Olive Oil
Some six years after developing the original packaging 
for 3drops Extra Virgin Olive Oil, REB Design was 
re-commissioned to review the package, with a view to it 
becoming more contemporary, easier to produce, simpler 
to fill on-line and less prone to damage on the retail shelf.

One of the mandatories was the retention of the original 
bottle with its fired graphics, but to refine the graphics so 
that they would complement the new packaging style. 

The result is an innovative die-cut ‘label’, which double 
wraps the bottle and affords potential new purchasers a 
hint of the bottle-fired graphics, which lie hidden beneath.
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Curtin University  
EPC Capital Campaign
In an economy driven by minerals and energy, few skills are 
more important to industry than those of its engineers. 

Recognised as a primary source of the State’s engineering 
graduates, Curtin University of Technology recently 
commenced the evolution of its engineering program with the 
development of a $32.5 million Engineering Pavilion Complex 
(EPC), which will provide resources for problem-based learning 
and the facilitation of greater interaction between students, 
faculty, research and industry.

To support the large capital raising campaign, Reb was 
commissioned to design a document which would have 
retention value, showcase the sustainable energy efficient 
features of the complex and highlight the facilities deemed 
necessary to produce engineers of a calibre increasingly 
demanded by state, national and global industries.

Click 
to view 
more
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Palandri – The Chairman
‘The Chairman’ is the latest offering from Palandri.

It is unabashedly ‘ultra-premium’, from the beautiful bottle, 
decorated in a delicate bronze pattern about its entire 
circumference, to the highly restrained soft paper labels, 
complete with subtle embellishments.

Bound for the tables of those who appreciate wines of 
note, ‘The Chairman’ is the ultimate expression of Western 
Australian Shiraz from the finest vineyards in the Frankland 
River region. 

Destined to receive the highest accolades from all who 
appreciate highly limited offerings.
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Dale Group
The range of services required in building 
maintenance are broad, so much so that 
they can leave many a property manager or 
business owner confused and bewildered 
as to where to begin.

Dale Group is not large, but its expertise 
in the roofing and building maintenance 
sectors, coupled with its focus on 
audited programs, were the drivers 
for a re-branding and communication 
program that highlighted the company’s 
professionalism and skills on offer to the 
commercial sector. 

The icons within the identity, suggestive of 
a pitched roof and ‘holistic maintenance’ 
(the circle), set the tone for the strong and 
highly informative promotional brochure.
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Aussie Chillers
The RTD market has been notoriously tough of 
late in Australia, so the recent emergence of the 
Aussie Chillers range from Aussie Vodka may catch 
some by surprise.

The stable of four unique vodka mixers is made 
up of Aussie Bulldust, Aussie Mozzie, Aussie Mule 
and Aussie Pom, which present distinctly ‘strine’ 
personas, particularly with their incorporation 
of tongue-in-cheek tales, which allude to their 
origins. 

Packaged in full decorator bottle wraps printed in 
rich metallic hues, and boasting ingredients which 
range from pomegranate to mint, the series of 
beverages are positioned to demand the attention 
of patriotic locals and adventurous tourists alike.

Press ESCAPE on keyboard to exit




